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Dear Student,

Thank you for participating in the Fall 2008 Student Opinion Survey. 17% of our student body (1232
students) took the time to provide Arapahoe Community College feedback on their classes,
instructors, student services, campus safety, environment and more. We would like to share with you
the highlights of your responses.

What you think about ACC:
* You rate the quality of your classes and programs highly.
* You rate your instructors highly.
* You feel safe and welcome at ACC.
* You recognize that ACC focuses on continually improving service to students.

Your responses also provide opportunities for improvement. Your answers and comments suggest
that ACC should:
+ Continue to examine course offerings and scheduling of day, evening, online and weekend
classes to meet the needs and preferences of students.
* Improve communications about billing and financial aid information to students
* Explore methods of communication that more effectively meet the needs of a multigenerational
population. Specifically, email may not be the preferred communication mode for younger
traditional age students (18-24) and yet that is the primary mode of official communication to
students.
« Improve communications about course evaluations. Please note, that Fall 2008 was the first
semester for online course evaluations and the expectation is that the process should greatly
improve in coming semesters.

We will communicate through student e-mail regarding what we are doing to improve our service
and address the suggestions listed above. Thank you for providing us with your valuable feedback.

Please contact me with any questions or concerns. | can be reached at 303.797.5601 or
connie.simpson@arapahoe.edu and welcome your inquiries.

Warm Regards,

o ol

Connie Simpson
Dean of Student Services
Arapahoe Community College


mailto:connie.simpson@arapahoe.edu
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Fall 2008 Student Opinion Survey (SOS)

I. INTRODUCTION:

Survey Development Process

The Fall 2008 Arapahoe Community College (ACC) Student Opinion Survey was essentially the same survey
used in 2007 that was developed and managed by the Student Opinion Survey Committee. The committee
worked collaboratively with Department Chairs, Faculty Senate, Learning Leadership, the Marketing Steering
Committee, Fiscal Services and Student Services. The 2009 committee members (Mary Sherman, Connie
Simpson, Darcy Briggs-Jackson, Michael McManus, Deb Goldberg, Dawn Stratton) compared 2007 and 2008
results with the goal to identify changes or trends.

Response Rate:

The response rate was almost 18% of the fall 2008 student body. This is less than the 20% that replied in
Fall 2007, but a significant improvement from the 10.7% response rate in 2005. Specific data about
participation:

e 6026 emailed survey invitations to personal email; 7016 to student email
1232 survey completions

236 partial responses (did not complete survey)

1836 visited the survey

166 opted out of emails (no response)

128 emails bounced back (no response)

The survey was initially launched October10, 2008 to the official student’ e-mail address. Because we only
had 244 responses by October 19, we also sent a reminder to the student’s personal e-mail address if they
had not responded; additional reminders were sent on October 31 and November 3 and the survey was closed
on November 5, 2008.

Il. SURVEY RESULTS:

Last year, the Student Opinion Survey Committee decided to compile survey results using only the data from
completed surveys; data from incomplete surveys were excluded. Responses of “No Opinion” were also
excluded to remove the impact of a neutral opinion on the results. The Committee felt that this process
ensured that results reflected the approval and disapproval ratings for students with an opinion on each
question. The number of students who indicated they had “No Opinion” were included to accurately reflect
the importance of each question (meaning if they have no opinion, the question is not important to them) and
to ensure that the results are not misleading in any way. In an effort to put the data in perspective,
comparative demographics were gathered from the fall semester census file to compare the results to the
overall ACC population. The results are as follows:



Students Completing Survey 1232
ACC Student Enrollment at Fall 2007 Census 7205
% of Students Completing Survey 17%

“* DEMOGRAPHICS:

AGE:
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The above chart demonstrates that 53% of the survey respondents were ages 30 and older. This compares to
a Fall enrollment of 38% in this age group. Participants in the 18-22 year old category, the largest age
demographic category during the Fall semester, did not respond to the survey in proportion to their
enrollment numbers.

GENDER:

The survey sample exhibits a higher percentage of female respondents than the overall gender distribution of
the ACC population.

Gender break-down of survey respondents and ACC Fall 2008
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ETHNICITY:

The Fall 2007 survey was very representative of the overall ethnic population at ACC. The ethnicity
breakdown of the 2008 participants reflected less than a 2% deviation from the ACC general population with
the exception of a 6% deviation in white students responding. In fact, 60% of all survey respondents were

white/females.

Ethnicity Break-down of survey respondents and ACC Fall 2008 population
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EMPLOYMENT STATUS:

During Fall 2006, ACC converted its student information system from SIS to SCT Banner. The new system
application does not require students to indicate their employment status, which makes this question helpful
in providing a breakdown of our students’ employment status and their satisfaction with the college.
According to the survey, 74% of our students are working at least part-time.

Present Employment Status: % of Survey Respondents

Work full-time 43%
Work part-time 31%
Not currently working 27%

Employment status related to satisfaction with course offerings and class times are reflected in the next 2
charts.

These two charts reveal that 18-26% of students expressed concerns regarding the sufficiency and scheduling
of course offerings. In 2007, 76.48% of the students working full-time were satisfied with the times that
courses were offered. This number dropped to 73.6% in 2008 which makes the convenience of class
meetings a continued opportunity for the College to review and analyze. The 2007 survey also showed a
30% dissatisfaction rate among evening students compared to a 28.8% unfavorable response in 2008.



ACC Offers sufficient Course Offerings to meet my Academic Needs:
By Employment Status
100.0%
80.0%
60.0%
40.0%
20.0%
0.0%
Work full-time Work part-time Not currently
working
H % Agree 81.4% 80.5% 87.3%
B % Disagree 18.6% 19.5% 12.7%
ACC Offers Courses at Times that are Convenient for Student:
By Employment Status
100.0%
0.0%
60.0%
40.0%
20.0%
0.0%
Work full-time Work part-time Not currently
working
B % Agree 73.6% 77.8% 82.6%
B % Disagree 26.4% 22.2% 17.4%

ENROLLMENT STATUS: (Day/Evening; Full time/part time; New/Continuing)

Classes are Offered at Times that are Convenient:
By Primary Attendance

100.0%
80.0%
60.0%
40.0%
20.0%
0.0%

Daytime Evenings (5- Weekend Online

(7am-5pm) 10pm) (Sat/Sun)
B % Agree 80.1% 71.2% 87.5% 79.6%
B % Disagree 19.9% 28.8% 12.5% 20.4%

Approximately 77% of our students are satisfied with the time of course offerings. ACC continues to
increase its online course offerings to try to meet the needs of non-traditional students (up from 20% in 2007
to 23% in 2008). Evening students still seem to be less satisfied with courses options than any other group of
students. This suggests that further review may be warranted to determine how we can better meet the needs
of evening students.



Most survey respondents were full time (35%) continuing students (65%).

Student Enrollment Status: Survey vs. ACC Population
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This year the students identified as new more closes matches the actual Fall enrollment breakdown of 36%
new students vs 43% last year. This alignment can be attributed to proactive efforts correct students that
incorrectly reported their status as “new” when they were not.
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STUDENT EDUCATIONAL GOALS AND INTENT TO COMPLETE AT ACC:

The survey shows that 70% of the respondents plan to obtain a degree or certificate from ACC (down from
72% in 2007). 20.45% of those students plan to continue with their education at a higher level. This
strongly correlates to the overall ACC student population where 76% of the student body has declared to be
degree or certificate seeking. The disparity between identified intent to complete a degree or certificate and
the ACC graduation rate of between 15 and 20% is not atypical of community college students who are
slower to earn a degree. Still ACC should continue efforts to increase graduation rates.

Percentage of Survey Respondents by Educational Goal: Fall 2008
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FUTURE ENOLLMENT AT ACC (RETENTION):

76% of the students surveyed indicated intent to return to ACC in the spring semester (15% indicated that
they might return.) This presents an opportunity for the college to examine the discrepancy between student
intent and actual persistence because only 58% of students enrolled in Fall 2008 returned in Spring 2009
(down from 63% the prior year). It would also be interesting to understand the discrepancy between
students’ intention to complete a degree or certificate and the low levels of actual completion. It should be
noted that the very nature of community colleges and open admission make our students more at risk as
completion rates nationwide are low. Although the statistics from our new student cohort groups are not a
reflection of the whole college completion rate, this data clearly substantiates the difficulty in helping student
achieve their goals.

Semester Cohort (New Degree/Cert Seeking) | Grad Rate in 3 yrs
Fall 2002 476 26%
Fall 2003 526 (cohorts not reviewed) 19%
Fall 2004 551 (cohorts not reviewed) 17%

Another link to evaluate perceived persistence is to match the educational goal detailed in the previous
section with the length of attendance. As can be seen in the chart below, it is crucial to engage students in
their first semester to retain them. Students’ interest in continuing at ACC drops in their second semester but
increases dramatically if they persist or remain enrolled for more than two semesters.



Intent to Complete Educational Goals at ACC: By Length of Attendance - Fall 2008
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DECLARED MAJOR/COURSE OF STUDY:

Students in the Health, Science and Engineering (HSE) field of study were the most numerous respondents to
this survey. With the new design of the schools from last year, it is more difficult to compare this to the
overall ACC population since there is no “clean” way to separate the students declaring an AA, AS or AGS
degree.

Student Declared Major: Course of Study
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AWARENESS OF SERVICES TO STUDENTS:

Students were asked whether or not they were aware of the services offered at ACC and if so, whether they
used the services. The results demonstrate an improvement from the 2007 survey relative to student email
and the Success Center. Opportunity to improve our communication with students about the Career and
Fitness Center still exist.

Student Awareness & Usage of College Services
Aware & have | Aware but don't EOt ¢
used service use service ware ©
Service
%
Student.Success Ce.nter (formerly Peer 19.9% 56.1% 4%
Mentoring & Tutoring Center)
Career Services Center 8.0% 59.6% 32.4%
Fitness Center 10.2% 58.5% 31.3%
Disability Services 5.6% 65.2% 29.2%
Student Activities, Events, Functions 17.5% 71.4% 11.1%
Cafeteria 34.7% 56.1% 9.2%
Student E-mail Address 56.4% 41.7% 1.9%
Not
Aware Aware
Continuing Ed Depart. 56.0% 44.0%
Corporate Learning Division 22.6% 77.4%

Student awareness of the Success Center improved almost 8% from 2007. Students are very aware of
student email now validating efforts of ACC to notify them of institutional e-mail.

% INSTRUCTION:

Arapahoe Community College faculty continues to receive high marks in almost all areas of instruction.
Students’ comments show how much they value the faculty. They write that instructors are friendly, caring,
knowledgeable, passionate, and high quality, making this an exceptional community college. Students also
appreciate instructors working in the field they’re teaching. In addition, many comments address the fair
treatment students feel from their instructors.

Concerning teaching methods, students feel that faculty are interested in their academic success, rating the
same scores (87%) in both last year and this year’s surveys. How effectively instructors use technology also
scored identically both years. On the other hand, slightly down from last year is the feeling that faculty teach
in ways students can understand the material as well as the variety of teaching methods used. The overall
quality of instruction shows that these are areas for improvement since percentages of satisfaction dropped
from 88% to 85%.

Some students state that we need to develop better evaluations of faculty. Now that we have instituted online
assessments, hopefully we will see positive changes in the way students can express their opinions. Many
feel that ACC is always looking for ways to improve services, and that aligns with our mission and values.



Although some areas of instruction dipped slightly from last year, students still feel that ACC is preparing
them for employment in their fields, scoring exactly the same both years (86%). Also similar is the opinion
that program requirements are clear in the catalog (86%) and that the college offers sufficient courses to meet
students’ academic needs (83%).

In regard to courses, 77% are pleased with a good variety to choose from including times, days, places, flex,
late start, and smaller class sizes. However, nearly one-third (33%) of respondents disagreed with the
statement that classes are offered at convenient times, up from 22% on last year’s survey. Students want
more night, weekend, summer, accelerated, and online offerings with more options for specific class times.
In addition, many students were upset about the high class cancellation rate. Since this survey was
conducted, teams assembled to work on the schedule and currently in the Spring of 2009, 50% fewer classes
have been cancelled.

Rating the highest of all instructional categories are the updated computer labs. From fifth place in 2007 to
first place in 2008, students’ reliance on technology has increased substantially. They value the college’s
state-of-the-art computers and take advantage of our many labs. Even the science laboratories increased in
student rankings: last year only 77% were satisfied with the equipment and this year 81% agree that ACC
has modern facilities, advanced lab equipment, and constant updating shows the school is continually
moving forward.

Summary of Survey Results for Instruction Questions

Agree & | Disagree | # of Students | Total

Strongly | & Student Excluded | Students

Agree Strongly | Responses | - No

Disagree Opinion

The computer labs have up-to-date computers and software. 92.30% 7.70% 750 482 1232
Faculty are knowledgeable about their subject area. 90.90% 9.10% 1197 35 1232
Faculty treat me fairly. 89.80% 10.20% 1191 41 1232
The library is useful in meeting my academic needs. 87.70% 12.30% 861 371 1232
In intend to participate in the on-line course evaluation program (new question). 87.50% 12.50% 1007 225 1232
| am encouraged to express my viewpoint in class. 87.10% 12.90% 1178 54 1232
Faculty are interested in my academic success. 86.60% 13.40% 1160 72 1232
Program requirements listed in the catalog are clear. 86.60% 13.40% 1175 57 1232
Faculty use technology (PowerPoint-Internet-etc.) effectively in my classes. 85.90% 14.10% 1103 129 1232
ACC is preparing me for employment in my chosen field. 85.70% 14.30% 1007 225 1232
The level of difficulty of my classes is what | would expect in college. 84.90% 15.10% 1200 32 1232
Faculty use a variety of teaching methods (case studies-group work-etc.). 84.80% 15.20% 1141 91 1232
Faculty teach in a way that | can understand the material. 84.80% 15.20% 1181 51 1232
Overall quality of instruction at ACC is excellent. 84.50% 15.50% 1191 41 1232
ACC offers sulfficient course offerings to meet my academic needs. 82.60% 17.40% 1193 39 1232
The science labs have up-to-date equipment. 80.90% 19.10% 503 729 1232
Classes are offered at times that are convenient for me. 77.30% 32.70% 1199 33 1232
My instructors informed me about on-line course evaluations (new guestion). 62.40% 37.60% 1068 164 1232

There were 244 student comments about things ACC is doing well and 164 comments about what could be
improved in the instructional area. Specific comments are available from the office of Institutional Research
or the college Deans.



s STUDENT SERVICES:

The Student Services division includes Information Central, Admissions and Records, Advising, Student
Affairs, Disability Services, and two newly-renamed departments: Student Success Center (formerly Tutorial
Services, the Writing Center, and the Math Lab) and Pre-Enrollment Services (formerly High School
Relations).

The emphasis on a positive and caring approach to customer service exhibited by the Student Services
division is reflected not only in the anecdotal comments made by students, but in data culled from the
Survey. Students affirmed that staff from the Student Success Center (86% of respondents agree),
Information Central (83%), Career Center (81%), and Advising (74%) are knowledgeable, courteous, and/or
supportive. “Helpful” and “efficient” were comments recorded in the Student Opinion Survey that expand
upon the percentages above and described student interaction with staff members. Communication strategies
from the campaign to inform students of school-issued email accounts (95% response rate) were also
regarded as division strength, and could be applied to raise awareness of future Student Service division
initiatives as 92% of respondents felt that ACC effectively disseminated information regarding their school-
issued email account. And, in a tangible display of one student’s comment that “ACC is always looking for
ways to improve services”, student satisfaction regarding the speed and efficiency with which phone calls
were returned rose 7% from the 2007 survey to 80% of respondents agreeing that calls are answered/returned
within one day.

Survey guestions examining new initiatives in the Student Services division (Student Success Center and
Chat Line) generated low student participation (68% and 81% of students responders had no opinion,
respectively). Low response rates on questions addressing division initiatives are a trend that has carried
over from the 2007 Student Opinion Survey where the question addressing that year’s Student Services
initiative — mandatory New Student Orientation — were answered by only 31% of survey respondents. The
limited number of student responses may be attributed to students’ unfamiliarity with the Student Success
Center as a single entity housing Tutorial Services and the Writing Center, as well as unfamiliarity with the
opportunity for a live chat with a Student Services staff member on the web-based Chat Line.

Students also remarked about the “helpfulness” and “accurate information” provided by staff in the Student
Services division, but also identified opportunities for the division to grow that can be studied in an effort to
continue to improve the student experience.



Summary of Survey Results for Student Services Questions

Agree & | Disagree | # of Students | Total
Strongly | & Student Excluded | Students
Agree Strongly responses | - No
Disagree Opinion
ACC has done a good job of informing me that | have a school email address
(new question). 92.50% 7.50% 1166 66 1232
| feel adequately informed of various dates and deadlines impacting my
enrollment. 89.10% 10.90% 1117 115 1232
Information Central/front desk staff provide accurate information. 88.90% 11.10% 961 271 1232
The Student Success Center's staff is knowledgeable and supportive. 86.90% 13.10% 389 843 1232
The Student Success Center offers a welcoming environment. 86.20% 13.80% 405 827 1232
Information Central/front desk staff are courteous. 83.30% 16.70% 1002 230 1232
Writing Center tutors are knowledgeable and helpful with writing assignments for
my class (new question). 81.90% 18.10% 299 933 1232
The Career Center provides useful services. 81.40% 18.60% 345 887 1232
Tutorial Services' professional tutors provide help for difficult courses. 80.60% 19.40% 345 887 1232
| was able to get quick answers when | had questions about registering for
classes. 80.40% 19.60% 1070 162 1232
| called ACC with a class registration question and my call was
answered/returned within a day. 76.30% 23.70% 798 434 1232
Academic Advisors are knowledgeable about the programs offered at ACC. 74.80% 25.20% 827 405 1232
| feel more confident about my math class after visiting the student success
center (new question). 71.80% 28.20% 234 998 1232
The ACC chat line is a convenient way to get my questions answered (new
guestion). 67.80% 32.20% 286 946 1232
Attending the New Student Orientation helped me succeed at ACC. 60.60% 39.40% 419 813 1232

Specific student comments | What ACC is doing Needs

Well improvement
Student Services Staff 58 18
IC 10 15
Registration 23 15
Advising 18 26




“ FINANCIAL SERVICES:

The Financial Services Section focused on the Financial Aid and Cashier’s offices. The two new questions
in this section received the lowest overall approval ratings, with 24% of the respondents being unclear about
the necessary steps to receive financial aid. Additionally, Financial Services received 102 specific comments
relating to the following areas: Financial Aid (24 positive/36 negative); Cashier’s Office (5 positive/4
negative); Affordability and Value (21 positive/7 negative) and Payment (O positive /5 negative). The main
areas of dissatisfaction related to customer service, payment options, understanding COF and communication
options. The comments appear to align with the survey results of this section, in that, the majority of students
were generally satisfied but there is still a need for improved education and communication with students
regarding financial aid processes and payment options. Specific opportunities to increase student satisfaction
are listed in the Closing Comments section of this document.

Summary of Survey Results for Financial Services Questions
Agree & | Disagree | # of Students | Total
Strongly | & Student Excluded | Students
Agree Strongly responses | - No
Disagree Opinion
The cashier's office staff is knowledgeable about charges/credits on my account. 91.30% 8.70% 962 270 1232
The staff in the cashier's office is courteous. 91.10% 8.90% 1000 232 1232
The financial aid counselors and front desk staff are courteous. 87.60% 12.40% 725 507 1232
Financial Aid front desk staff is knowledgeable about general financial aid
information. 84.10% 15.90% 653 579 1232
Financial Aid Counselors are knowledgeable about types of financial aid
available to me. 83.80% 16.20% 647 585 1232
| would prefer to receive information about my bill and/or financial aid via email
(new question). 78.80% 21.20% 850 382 1232
| understand the steps necessary to receive financial aid (new gquestion). 76.00% 24.00% 841 391 1232

Specific student comments included 29 positive and 40 negative remarks.

s COMMUNICATION:

This section reflects both communication and technology. Students are generally very satisfied with the
communication efforts of ACC, with e-mail being the preferred mode. 85% of the survey participants did
not think that the phone messages were helpful. That could be a reflection that the phone messages usually
indicated that tuition was due. Students also demonstrated some frustration (14 negative comments) with
the timeliness of the printed schedule release.

Summary of Survey Results for Student Communication Questions
Agree & | Disagree | # of Students | Total
Strongly | & Student Excluded | Students
Agree Strongly responses | - No
Disagree Opinion

| use the Online Schedule to search for classes before | register. 87.40% 12.60% 1111 121 1232

The ACC Web site provides me with the information | need. 90.20% 9.80% 1156 76 1232

| use the printed Schedule of Classes to search for classes before | register. 83.60% 16.40% 1061 171 1232




Students were asked to rank the form(s) of communication that they preferred. The results for 1%-4™ choice
are reflected here. At the point this survey was taken, student email was not required for receiving notices
from ACC. Beginning Spring semester 2009, student email will be required for all ACC correspondence.
Overall, email is the overwhelming preferred mode of communication. Students also wrote 60 positive
remarks about ACC’s communication with them versus 38 comments that suggested improvements could be
made.

Top Preference for 3rd Choice for
Communication Second Choice for Communication Ineffective
Source Communication Source Source Communication

Personal

Email 60.3% Student Email | 31.3% Phone 34.0% Blog 42.8%
Student Student

Email 17.1% Phone 26.5% Email 27.6% Text 29.8%

Personal
Phone 15.4% Email 25.9% Text 23.8% Phone 12.1%
Student
Text 3.9% Text 12.8% Blog 7.8% Email 12.0%
Personal Personal
Blog 3.2% Blog 3.5% Email 6.8% Email 3.5%

There were two new communication questions added to the 2008 survey. On both of these, the student could
choose more than one option, and therefore, all of the preferences will add up to more than 100%. The
hierarchy is based on the form of communication chosen most frequently by those surveyed.

Which of the following do you use at L
least weel?l o y Why do you use communication
y: and/or social networking tools?
Email 95.5% . . . .
Communicate with Family/Friends 85.9%
Cell Phone 84.8% ) )
Communicate with Instructors 64.8%
Text Message 58.0% L
Emergency Communication 31.3%
MySpace/Facebook 35.4% ) .
Research Colleges and Universities 28.8%
YouTube 16.0%
Event and Concert Updates 26.3%
Blogs 7.0%
Meet new People 17.0%
Other 3.2% Other 4.5%




MISCELLANEOUS:

This section focused on the overall atmosphere at ACC. In general, students feel very safe and welcome on
campus. The least satisfaction appeared among 32% of participants about the bookstore. These results were

supported by the written comments at the end of the survey which overwhelmingly positive about the

atmosphere (+111; -43) and safety (+18;-2) of the college as opposed to the bookstore which had 8 positive

comments and 33 negative comments.

Summary of Survey Results for Campus Atmosphere Questions

Agree & | Disagree | # of Students | Total

Strongly | & Student Excluded | Students

Agree Strongly responses | - No

Disagree Opinion

| feel safe on campus. 95.90% 4.10% 1086 146 1232
The campus is well maintained (bathrooms-grounds-hallways). 93.50% 6.50% 1119 113 1232
| feel welcome at ACC. 93.10% 6.90% 1167 65 1232
| would recommend ACC to my friends. 93.10% 6.90% 1181 51 1232
Classrooms are clean and contain the appropriate equipment for my classes. 92.90% 7.10% 1084 148 1232
Directional signs (to classrooms-offices-services) get me where | want to go. 89.70% 10.30% 1092 140 1232
The bookstore has the books | need when | need them. 77.40% 32.60% 1100 132 1232

I11. Closing Comments

The Student Opinion Survey has validated that ACC is meeting its mission.
e Students rate the quality of classes and programs highly
e Students rate their instructors highly
e Students feel safe and welcomed at ACC
o Students recognized that ACC continues to care about and improve service to students

Student responses also reveal opportunities for ACC to improve services. Answers and comments suggest

that ACC should:

¢ Continually examine course offerings and scheduling for daytime, evening, online and weekend

classes.

e Explore ways to provide students with information about their bill and financial aid electronically and

to re-evaluate the information provided to students about the steps to receive aid.
e Promote and expand students’ awareness of and participation in online course evaluation.

We will communicate to students how ACC is responding to the information they have shared in the survey.
Students will be routinely informed via the Student Newsletter e-mailed monthly about events at the college,

resources to enhance student success and how the College is responding to their comments.

Students’ positive responses about instruction, services, communications, facilities and safety demonstrates
that ACC is meeting the mission to “To provide an accessible, responsive learning environment that

facilitates the achievement of educational, professional and personal goals by our students and other
members of our communities in an atmosphere that embraces academic excellence, diversity and
innovation.”




Executive Summary of 2008 Student Opinion Survey
February 23, 2009
Submitted by Connie Simpson, Dean of Student Services

Demographics of Survey Population:

1232 surveys completed comprising 17% of Fall 2008 student body (down from 20% in 2007)
Demographics compared to overall ACC population:
e Average age: 53% of respondents were 30 and over compared to only 38% of total enrollment
e Gender: more female respondents (75%) compared to 63% in the than general population
e Ethnicity: more white respondents (86%) compared to the 77% of the general population
-> 60% of survey participants were white females 30
74 % of respondents work at least part time; More full time students responded (35% vs. 29% of general
population)
Educational goals: a discrepancy still exists between students’ intent to complete and persistence and actual
graduation and persistence rates:
0 70% indicated they plan to complete a degree or certificate but our graduation rate is usually between
15-20%.
0 76 % indicated an intent to continue (persist) at ACC in the spring compared to an approximate 60%
persistence fall to spring.
o}

The Student Opinion Survey has validated that ACC is meeting its mission.

Students rate the quality of classes and programs highly.

Students rate their instructors highly.

Students feel safe and welcomed at ACC.

Students recognized that ACC continues to care about and improve service to students.
Students report that the ACC Web site provides the information that they need.

Student responses also reveal opportunities for ACC to improve services. Answers and comments suggest that
ACC should:

Continually examine course offerings and scheduling for daytime, evening, online and weekend classes.
Explore ways to provide students with information about their bill and financial aid electronically and to re-
evaluate the information provided to students about the steps to receive aid.

Promote and expand online course evaluation use throughout the college

Consider ways to control smoking at the entrances

Increase awareness of the career and fitness centers

Continue to improve response to phone calls during peak registration periods.

Continue to improve student confidence in advising services

Work on improving stock of needed text books in the bookstore

Explore ways to close the persistence and graduation gap

We will communicate back to students how ACC is responding to the information they have shared in the survey.
Students will be routinely informed via the Student Newsletter e-mailed monthly about events at the college, resources
to enhance student success and how the College is responding to their comments.

Students’ positive responses about instruction, services, communications, facilities and safety demonstrates that ACC
is meeting the mission “To provide an accessible, responsive learning environment that facilitates the achievement of
educational, professional and personal goals by our students and other members of our communities in an atmosphere
that embraces academic excellence, diversity and innovation.”



Over 1000 comments addressing what ACC is doing well and how could we improve are classified into the

STUDENT OPINION SURVEY, FALL 2008

following categories. To see a complete listing of the comments, please contact a Dean.

APPRECIATION

Instruction

Student to instructor ratio fabulous
More individual attention and
personalized education

Instructors are friendly, caring,
knowledgeable, passionate, high
quality

Faculty make this an exceptional
community college

Appreciate instructors working in
the field theydre
Fair treatment

Classes

Good variety of clas ses, times, days,
places, degrees and certificates
Quiality and diverse course offerings
Flex classes, new courses, late start
classes

Small class sizes, evening courses
Guaranteed transfer classes

Best online program structure
(convenient, well -run)

Online courses a huge asset; great
format, informative, easy to follow

School Atmosphere

Campus is attractive, well  -maintain,
inviting and welcoming. ACC

provides a good learning

environment

Lounges are great places to relax

and do homework
Great atmosphere of
and professionalism

friendliness

t
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IMPROVEMENT

Poor communication with students
Some instructors sub  -par
(inadequate, unprepared)

Better accountability needed
Improve evaluations of faculty
Science and Math instructors
received the most criticism
Instructors in 100 level classes
expect too much

ng

More accelerated programs

Offer more night, weekends,
summer, online classes

More variety of class times

Lab classes go too late at night
Upset about the high class
cancellation rate

Auditing courses  should be made
available

More classes offered at UCC and in
Douglas County

No complaints except stinky
restrooms



APPRECIATION
Constant updating shows school is
continually moving forward
Beautiful grounds and well -t
parking lots
Clean and safe
Appreciate new campus
maps/directions

Professional, knowledgeable,
friendly, helpful, expedient staff
Records people extremely efficient
Many accolades about staff in the
Bookstore, Financial Aid,
Information Central, Advising and in
the Administration Offices

Services

ACC is always looking for ways to
improve services

Ways to evaluate many aspects of

ACC

Lots of activities

Great student services

Resources necessary to succeed
Graduation process
Tutoring/Student Success Center
Computer La bs

Library
Child Devel opment
Best Thing ACC Off

PTK/Scholarships
Career Services
Vending machines/Starbucks

Reqistration

Schedules out on time
Scheduling/tuition payment easy to
understand and well organized
Online registration is very easy
Informative catalog

Stream lined registration process
Enroliment fast and easy

Cen

er s

IMPROVEMENTS

A few individual complaints about
frontline staff

Better cell phone service
Background checks

Extend swimming pool hours
More Writing Center Staff
More activities for students

Printed schedules out sooner and
posted on web earlier

Signing up for classes and
registration for financial aid
confusing

Frustrating processes, could be
easier

Too much red tape for enrollment
Transcript problems



APPRECIATION

Communication

Can get a hold of teachers easily
Clear communication of schedules,
monthly event bulletins and
deadlines

Good job of getting the word out on
all sorts of topics

Superior, timely respon  se from
advisors, financial aid and cashiers
office

Actually able to reach a human
when calling (instead of voice mail)
Calls are returned within a day

Equipment

Modern facilities

Appreciate MACS in multimedia
courses

Up-to-date lab equipment

Great use of current technology
Updated computers and Smart
classrooms

Blackboard/Website

Student email is a tremendous

service

ACC website is wonderful (good

design and easy to navigate)
Excell ent website
coll eges to shameod
Easy access to Blackboard (great
asset, well -maintained)

Online tech support

ACC offers quality education at a
reasonable price

Affordable alternative to four year
colleges

Inexpensive, well -stocked bookstore

IMPROVEMENT

Could improve student/teacher
communication

Informing students of upcoming
deadlines

Paperwork needs to be faster
Responses to questions take too
long

Better notification system for
students waiting for books

Classroom desks and chairs (too
crowded in some rooms)
Technology outda ted

Science models and lab equipment
need to updated

Problems with student email system
Website poorly designed

Website hard to find information,
difficult to navigate
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Blackboard for assignments and
grades

Extra costs for hybrid and online
classes

Books expensive in bookstore
Bookstore should be more
accommodating with their buy  -back
Out of state tuition

Additional expenses such as

printing, bluebooks and scantrons
Expensive food in the cafeteria

Direct deposit for aid  money



APPRECIATION

Advising/Financial Aid/Career Center

e Always helpful and provide accurate
information

e Excellent advisors

e Top-notch Financial Aid Department

e Staff promotes diversity

Smoking

Parking

IMPROVEMENT

Staff needs to be more
knowledgeable and helpful

Better communication and guidance
Career planning is inadequate

Too close to building

Enforce smoking laws

Provide a better space for smokers
other than the front door

Parking can be an issue at high use
times

Many students requested light rail

and bus passes

RTD passes would help with

parking problems on campus

ORTD benefits |ike
Parking lot for the Design Center

could be larger

ot hel



